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%#7—~ : Rediscovering Tsukemono ~Global strategy for tsukemono promotion~
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Traditional Japanese pickles, known as tsukemono, have seen a steady decline in domestic consumption in recent years. Our
surveys from foreign respondents also show that international awareness of tsukemono remains low. To counter this decline, we
aim for a new boom for tsukemono both globally and at home by using a “reverse-importation boom”. The first step is to raise
awareness among overseas consumers. We propose to create a new tsukemono brand aimed at foreign customers, with a concept
of “to enjoy Japanese culture and bring Japanese taste to the world.” Our products are convenient snack-style items, health-
oriented foods, and seasonal products that use the most of Japan’s unique climate and traditions. Through SNS marketing and
experience events, we will promote our brand. Through these efforts, we seek not only to boost consumption but also to
rediscover the image of tsukemono as something modern, accessible, and culturally meaningful. Our final goal is that, awareness
and popularity of tsukemono bigger than before, and to make tsukemono treasured for a long time.

RRITBITLF—V—F10 :

1. Re-importation boom 2. Branding Plan 3. Preserve tradition 4. Loved not only in Japan 5. Awareness and popularity
6. Tsukemono consumption 7. Enjoy Japanese culture 8. Healthy food 9. Feel free to try 10. Deliver the taste of Japan to
the world
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This study reports on the activities of the volunteer student organization “Aifu Food Drive Team” at Ehime University Senior
High School. The team has been engaged in addressing food waste issues, alleviating relative poverty through food donations,
and raising students’ awareness regarding food waste. In addition to collecting surplus food and clothing on campus and donating
them to local children’s cafeterias, the team expanded its activities this year by forming three subgroups: Agricultural
Community Collaboration, Corporate Collaboration, and Food Education for Children. Specifically, the activities included
learning about food loss reduction through farm visits, increasing public awareness of food drives, and conducting outreach
through hands-on events. These practices suggest that food drives not only simultaneously contribute to reducing food loss and
supporting those in poverty, but also provide students with opportunities to recognize social issues as their own. On the other
hand, challenges remain in expanding the scale of activities and establishing a sustainable collaboration system. Continuous
efforts in cooperation with local communities will be essential moving forward.

RFFBT2F—V—F10:
1. Food Drive 2. Relative Poverty 3. Food Donation 4. Children’s Cafeterias 5. Student-Led Social Action
6. Awareness and Behavioral Change 7. Community Collaboration 8. Food Education and Outreach 9.SDGs 10. ESD
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%357 —~ : Understanding LGBTQ issues in Japan through history and comparison

HREE

PO HANE, AARIZIBNT LEBIQIZEIT HRENHITE S SN < WS TV BRI, ST 5 & Ah]E & D kg H I
HNIL, ZFOUGEREZX DL ThHD, BARTIILBIQ ~OIFILHEALTND L HITRZ 2T, FRAEOF TIIETEICS
UL L BFEFOIHENRZCS W EE U2 Z L5 D | ZERIBARLIHE STV D008l & Rio7z, 22T, BAR, TA U7,
PUTTIET | AV =—T L OMDEERGIT, T EFREH, SRS W o TR, LOBTQ ~DREEEIZ ED X 5 2R A
B2 T& 7O, BN FAEFNTEREREIC L > Tl Ue, 2O, BARTIIZENMNERESCRE ) LW ol Tidrel | ik
BRPFERAIE 172 EDO YT Lo TRNCE T2 Z &3V doTe, TBEEEE X, BRERMRICHESDOFEATF BT U ORENZ & S%RD
BESUT 22 BV, BIROFATEIZISU T HEE TR LOBTQ (2R3 2 ISR A 2R Lz,

The purpose of this research is to explore why LGBTQ-related issues are still difficult to talk about in Japan and why prejudice
continues to exist. This study aims to clarify these reasons by examining Japan’s historical background and comparing it with
other countries. Although it appears that understanding of LGBTQ people is increasing in Japan, we have felt that such topics
are rarely discussed in everyday school life. This led me to question whether discrimination has truly disappeared.

To investigate this issue, we conducted a comparative document-based study of four countries: Japan, the United States, Saudi
Arabia, and Sweden. We focused on how differences in religion, political systems, and social values have influenced attitudes
toward LGBTQ people. The results showed that in Japan, discrimination has not mainly appeared through laws or violence, but
rather through silence and strong social pressure to conform. In contrast, in other countries, factors such as religion, legal
systems, human rights policies, and national culture have played a major role in shaping public attitudes and prejudice toward
LGBTQ communities.

Based on these findings, it is important for people in Japan to understand the historical background and to develop attitudes
that do not harm others in daily life. As a practical solution, we proposed five guidelines that can be realistically implemented in
schools.

RRIBTLHHF—TU—F10 :
1. Prejudice 2. Silence 3. Cultural Values 4. Legal System 5. International Comparison 6. Social Pressure
7. Historical Background 8. Religion 9. Human Rights 10. Awareness
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Our project is based on the theme “A School That Continues to Be Chosen Even in 2050.”As the number of high school students
in Japan is decreasing due to the declining birthrate, the number of foreign tourists visiting Japan is expected to increase. To
respond to these changes, we propose the “Hotel Project,” which makes use of our school’s strengths in English and global
education. In this project, unused classrooms will be converted into hotel spaces for foreign visitors, and students will take part
in welcoming and assisting guests. This creates an environment where students can use English daily and develop practical
communication skills. International exchange will also be promoted through interactions during class time, weekend sightseeing
support, free exchange spaces, and by accepting international students and school trip groups. Safety measures will be carefully
implemented to ensure a secure environment. By addressing social issues while making the most of our school’s unique features,
this project aims to create a high school that will continue to be chosen even beyond 2050.

RRIBITOF—V—F10 :
1.school 2.hotel 3.Japan 4. birthrate 5. English 6.communication 7.sightseeing 8. unique 9.chosen 10.2050
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We saw unmanned taxis during a study trip to the U.S. and became interested. This presentation introduces their current status
and challenges. Waymo operates over 1,500 vehicles, charging about $20 per mile. A local guide noted they resemble Japanese
police cars and are hard to identify. In San Francisco, power outages have stranded vehicles, raising safety concerns during
disasters.

Next, we examined the introduction and challenges of unmanned taxis in Japan. Although they are still in the testing stage due
to legal, safety, cost, and road issues, they offer benefits such as easing driver shortages and improving mobility. Therefore,
gradual introduction in limited areas in Kyoto is realistic.

REIBITLHHF—TU—F10 :
1. Waymo 2.unmannedtaxi 3.Al 4.technological revolution 5. standstill 6. Pilot and demonstration projects
7. Regulations 8. Public safety expectations 9. Tourist mobility 10. Road infrastructure
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We created a new kind of mobile toilet through our project.

Earthquakes happen often in Japan, so we need to be prepared. In January 2026, an earthquake with a maximum intensity
of 5 lower happened in eastern Shimane Prefecture. Also, experts say that a huge Nankai Trough earthquake and a earthquake
directly under the Tokyo area may happen in the near future.

When an earthquake happens, many problems appear. One of the biggest problems is that people cannot use toilets. During
disasters, mobile toilets are used. However, traditional mobile toilets usually need a truck to carry them, and it takes a lot of time
and hard work to set them up and remove them.

So, we developed the“ DOKODEMO TOILET.” This product reduces the burden of carrying and setting up toilets. It is not only
easy to move, but also designed to make users feel comfortable about smell and cleanliness. For this reason, we added a deodorizer
and a warm-water washing function.

FRIZBITLHF—U—F10:
1. earthquake 2. Nanakai Trough earthquake 3. mobile toilets 4. Burden of carrying 5. Comfortable 6. smell
7. cleanliness 8. carrying 9. new kind of mobile toilet 10. DOKODEMO TOILET

TR FIE AL ESD Youth Summit HEF— 24

%327 —= : The suitcase problem caused by foreign tourists in Kyoto city
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Kyoto is known for its history, culture, and peaceful atmosphere. However, the recent increase in tourists has brought new
problems. Suitcase noise echoes in Kyoto’s narrow streets, and large luggage often blocks aisles on buses and trains. This disturbs
residents’ daily lives and sometimes makes commuting difficult. Although Kyoto City has introduced luggage delivery and
storage services, many tourists are still unaware of them, so the situation has not improved enough.

To address this issue, we propose two original solutions as high school students living in Kyoto. First, we use Instagram to
share real scenes of crowded transportation alongside Kyoto’s calm scenery. By visually showing the difference, we encourage
tourists to rethink their behavior and choose luggage delivery services on their own. Second, we distribute “Hands-Free Kyoto”
flyers at Kyoto Station. These flyers include QR codes linking to short multilingual videos that explain how to use luggage storage
and delivery services in a simple way.

Through creative online and on-site communication, we aim to change tourist behavior and build a sustainable Kyoto where
tourism and local life can coexist.

RFFBT2F—V—F10 :

1. Sustainable tourism 2. Tranquility 3. Suitcase noise 4. Public transportation congestion 5. Residents daily life

6. Culture preservation 7. Luggage delivery 8. Tourist awareness 9. Social media campaign 10. Coexistence od tourism
and local life
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